
  
  

		

CODE			OF			ETHICS			OF			CONTACT			Pty			LTD			AND			OF		
ALL			ITS			COMPANIES	 		

		
PREMISES	 		

_____________________________________________________________________________________   
  

The  CONTACTO  Group  with  all  its  ac�vi�es  in  the  different  fields  of  applica�on  has  made  honesty,                  
transparency,  innova�on,  social  and  environmental  responsibility,  ins�tu�onal  values    in  which  the  en�re              
holding  iden�fies  itself.  As  part  of  our  entrepreneurial  style  there  is  the  Code  of  Ethics  that  each  of  our                     
Partners   subscribes   as   part   of   their   business   principles.   

  
This  document  must  be  a  "moral  contract"  signed  by  all  Company  Representa�ves,  external  collaborators                
and  Group  suppliers.  It  must  become  a  personal  moral  bond.  It  will  not  directly  strengthen  the                  
compe��ve  posi�on,  but  it  will  do  so  indirectly  if  it  allows  everyone  to  adopt  an  ethical  vision  and  a                     
shared   culture.   

  
Through  "Our  commitment",  CONTACTO  expresses  the  purpose,  the  common  purpose  of  the  ac�vity  of                
the  individuals  and  groups  that  collaborate  within  the  organiza�on  and  have  external  rela�ons  for  it.  Our                  
commitment  is  to  offer  "MADE  IN  ITALY"  products  that  help  promote  the  ITALY  of  taste,  design,                  
innova�on,  fashion,  luxury  and  culture  in  the  world,  recognized  as  excellent  and  of  superior  quality,  made                  
with   respect   for   the   environment   and   dignity   of   people.   

  
People:   
People  are  the  main  and  constant  point  of  reference  for  everything  we  do.  The  people  who  consume  our                    
products  have  four  basic  rights:  the  right  to  safety,  the  right  to  be  informed,  the  right  to  choose  and  the                      
right   to   be   heard.   
CONTACTO  people  represent  the  central  resource  for  the  development  and  success  of  the  Company.                
CONTACTO  recognizes  a  fundamental  value  in  the  diversity  of  cultures  and  talents  and  wants  to  a�ract                  
and  nurture  people  with  leadership  skills,  a  passion  for  “made  in  Italy”  and  intellectual  curiosity.                 
Consistency,  transparency  and  respect  must  guide  every  decision  and  behavior,  in  a  context  of  mutual                 
trust   and   interdependence.   

  
  

Product:   
The  product  is  at  the  center  of  all  our  ac�vi�es  and  daily  commitments.  CONTACTO  will  focus  its  efforts                    
on  innova�on  to  find  and  offer  superior  quality  products,  perceived  by  people  and  customers  as                 
dis�nc�ve.   
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Brand   names:   
CONTACTO  brands  are  the  iden�ty  of  the  company.  The  support  of  our  brands  will  be  pursued  through                   
the   consistency   of   the   products   and   the   quality   of   the   communica�on.   

  
Environment:   
CONTACTO  is  commi�ed  to  opera�ng  in  respect  of  the  environment  and  people's  health,  well  aware  of  its                   
social  and  ethical  responsibili�es  towards  the  communi�es  in  which  it  operates  or  from  which  it  draws                  
resources.   

  
Customers:   
Customers  are  our  partners  to  achieve  business  success.  We  must  work  with  them  to  enhance  the                  
categories   in   which   we   operate,   always   with   full   respect   for   the   people   who   will   buy   our   products.   

  
Compe�tors:   
Compe�tors  are  our  s�mulus  and  the  posi�ve  challenge  to  be  be�er  and  be�er.  CONTACTO  is  animated                  
by   a   strong   and   correct   compe��ve   spirit   aimed   at   the   con�nuous   improvement   of   what   it   does.   

  
Profit:   
Profit  is  an  important  indicator  of  the  company's  health,  and  is  a  fundamental  element  for  crea�ng                  
development   and   well-being   

  
Values   

CONTACTO  is  a  Group  with  a  strong  iden�ty  at  the  base  of  which  has  always  been  a  human  and                     
professional  "style"  made  up  of  fairness  in  behavior,  a  balance  between  respect  for  people  and  interest  in                   
the  Company.  Prac�ces  and  scenarios  change,  but  consistency  with  these  values    is  and  will  remain  the                  
best  business  card.  CONTACTO  considers  the  UN  Universal  Declara�on  of  Human  Rights,  the  Interna�onal                
Labor  Conven�ons  and  Recommenda�ons  issued  by  the  ILO  (Interna�onal  Labor  Organiza�on),  the  Earth               
Charter  dra�ed  by  the  Earth  Council  and  the  principles  enunciated  as  indispensable  points  in  the                 
defini�on   of   its   values.   in   the   Global   Compact   proposed   by   the   UN.   

Honesty   and   Transparency   
Honesty  is  the  fundamental  principle  for  all  of  CONTACTO's  ac�vi�es,  its  ini�a�ves,  its  products,  its                 
reports  and  its  communica�ons  and  cons�tutes  an  essen�al  element  of  corporate  management.              
Rela�ons  with  stakeholders,  at  all  levels,  must  be  based  on  criteria  and  behaviors  of  correctness,                 
consistency,  loyalty  and  mutual  respect.  CONTACTO  communicates  in  a  clear,  transparent,  accurate  and               
�mely   manner   with   its   stakeholders.   

Social   responsibility   
CONTACTO  believes  that  its  entrepreneurial  ac�vity,  in  order  to  qualify  as  ethically  responsible,  must                
pursue  produc�on  models  that  respect  and  safeguard  human  rights,  the  regenera�ve  capaci�es  of  the                
Earth  and  the  well-being  of  communi�es,  promo�ng  human  development  in  a  fair  and  sustainable  way,  in                  
awareness  that  social  and  ethical  responsibility  also  extends  to  communi�es,  especially  in  developing               
countries,   which   produce   raw   materials   used   for   some   products.   
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  Centrality   of   the   person   -   Diversity   and   Inclusion   (D&I)   

In  line  with  its  ethical  vision,  CONTACTO  intends  to  develop  the  value  of  each  person,  respec�ng  physical,                   
cultural  and  moral  integrity,  as  well  as  the  right  to  interact  and  associate  with  others.  CONTACTO  pays                   
a�en�on  to  all  aspects  inherent  to  people's  lives,  since  it  is  human  life  that  inspires  all  the  ac�vi�es  of                     
society.  CONTACTO  supports  and  respects  human  rights  in  its  ac�vi�es  and  sphere  of  influence,  offers                 
equal  opportuni�es  for  the  development  of  its  people  and  protects  their  privacy.  CONTACTO  believes  that                 
doing  the  right  thing  is  good  for  business  and  that  respec�ng  diversity  and  promo�ng  inclusion  can  be  a                    
source  of  compe��ve  advantage,  crea�ng  a  more  mo�vated  workforce  to  make  the  best  decisions,  based                 
on  a  deep  understanding  of  people  who  purchase  and  consume  the  company's  products  around  the                 
world.  CONTACTO  does  not  tolerate  any  form  of  discrimina�on  or  exclusion,  inter  alia  with  regard  to  age,                   
culture,  ethnicity,  na�onality,  religious  belief,  race,  poli�cal  opinion,  marital  status,  pregnancy,  veteran              
status,  gender  and  sexual  orienta�on,  iden�ty  and  /  or  expression  of  gender,  gene�c  informa�on,  health                 
or   disability.   

Labor   protec�on   
CONTACTO  guarantees  the  freedom  of  associa�on  of  workers  and  recognizes  the  right  to  collec�ve                
bargaining.  It  undertakes  not  to  use,  even  indirectly,  both  forced  and  compulsory  labor  and  child  labor.                  
Rejects  any  discrimina�on  based  on  age,  sex,  sexuality,  state  of  health,  race,  na�onality,  poli�cal  opinions                 
and  religious  beliefs;  rejects  any  form  of  discrimina�on  in  hiring  policies  and  in  the  management  of                  
human  resources.  CONTACTO  undertakes  to  prevent  any  form  of  mobbing  and  exploita�on  of  work,  both                 
direct  and  indirect,  and  to  recognize  in  merit,  work  performance  and  professional  poten�al  the                
determining   criteria   for   wage   and   career   developments.   

Environmental   protec�on   and   animal   welfare   
CONTACTO's  commitment  to  the  Earth  is  aimed  at  safeguarding  its  abundance  and  beauty  for  present  and                  
future  genera�ons,  with  the  aim  of  transmi�ng  to  them  the  values    and  tradi�ons  that  support  the                  
long-term  development  of  human  communi�es  and  environmental.  CONTACTO  undertakes  at  every  stage             
of  its  ac�on  to  apply  cau�on  criteria  -  the  "Precau�onary  Principle"  -  and  a  preven�ve  approach  to  the                    
environment  and  its  biodiversity;  to  promote  ini�a�ves  for  greater  corporate  environmental             
responsibility;  to  develop  the  use  of  means  and  technologies  that  do  not  harm  the  environment.  Both  in                   
the  choice  of  raw  materials  and  in  the  distribu�on  of  products,  CONTACTO  strives  to  respect  "Food                  
Sovereignty"  4,  in  the  awareness  that  ethical-social  responsibility  also  extends  to  the  communi�es  that                
produce  the  raw  materials.  CONTACTO's  commitment  to  safeguarding  the  planet  and  the  well-being  of                
present  and  future  genera�ons  also  includes  the  welfare  of  animals.  CONTACTO,  in  fact,  does  not  test  its                   
products  or  raw  materials  on  animals,  nor  does  it  finance  or  support,  directly  or  indirectly,  animal  tes�ng,                   
unless  this  is  strictly  necessary  by  order  of  the  competent  authori�es  or  is  required  by  law,  regula�ons  or                    
safety  requirements.  CONTACTO  dissuades  its  suppliers  from  the  use  of  animal  tes�ng  and  strongly                
supports   the   use   of   alterna�ve   methods   to   animal   tes�ng.   

Compliance   with   laws,   codes   and   regula�ons   in   force   
CONTACTO  considers  compliance  with  na�onal  and  interna�onal  regula�ons  as  a  binding  and  essen�al               
condi�on  for  its  ac�ons.  It  therefore  undertakes,  also  with  careful  preven�on  work  on  the  consump�on  of                  
offenses,  to  comply  with  these  regula�ons  as  well  as  generally  recognized  prac�ces.  It  also  inspires  its                  
decisions   and   behaviors   to   the   possible   evolu�ons   of   the   regulatory   framework.   
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Rules   and   standards   of   conduct   
  

Rela�ons   with   stakeholders   
Rela�ons  with  stakeholders,  at  all  levels,  must  be  based  on  criteria  and  conduct  of  absolute  correctness,                  
collabora�on,  loyalty  and  mutual  respect.  CONTACTO  considers  as  its  stakeholders:  shareholders  and              
financiers,  Company  Representa�ves  and  external  collaborators,  customers,  suppliers,  compe�tors,  public            
administra�on,   product   buyers,   communi�es,   local   communi�es,   mass   media.   

Marke�ng   and   communica�on   
All  marke�ng  ac�vi�es  must  move  in  full  compliance  with  the  different  customs  and  different  values,  in                  
terms  of  produc�on  and  consump�on.  It  is  therefore  necessary  to  consider  the  buyers  of  CONTACTO                 
products  as  real  interlocutors:  "people"  who  have  the  right  to  receive  all  the  informa�on  necessary  to                  
make  an  informed  choice  at  the  �me  of  purchase,  and  not  just  as  simple  "consumers"  of  the  product  .  In                      
order  to  achieve  the  business  objec�ves,  CONTACTO  therefore  has  the  duty  to:  -  guarantee  people  a                  
rela�onship  based  on  trust  and  loyalty;  -  take  into  considera�on,  in  addi�on  to  "needs",  also  those                  
natural  intellectual  and  cogni�ve  needs  that  push  people  every  day  to  ask  themselves  what  they  are                  
consuming.   
CONTACTO   communica�on:   
-  it  will  always  respect  the  centrality  of  the  "person"  with  all  its  ar�culated  system  of  physical,                   
psychological,  cultural  and  emo�onal  needs:  market  logic  must  never  hinder  full  disclosure  transparency               
regarding   the   content   and   correct   use   of   products;   
-   will   reject   vulgar,   contradictory,   uncertain   or   ambiguous   messages;   
-  will  always  have  in  mind  their  responsibility  in  influencing  people's  choices,  guaranteeing  the  quality  of                  
the   rela�onship   between   the   company   and   people.   

Informa�on   and   repor�ng   
All  informa�on  and  dialogue  ac�vi�es  with  stakeholders  must  have  characteris�cs  of  clarity,  transparency,               
�meliness,  completeness  and  consistency,  in  compliance  with  the  right  to  informa�on.  Each  employee  is                
required  to  collaborate  so  that  the  management  facts  are  represented  correctly  and  promptly  in  the                 
accounts  on  the  basis  of  truthful,  accurate,  complete  and  verifiable  informa�on.  Each  opera�on  and                
transac�on  must  be  correctly  recorded,  authorized,  verifiable,  legi�mate,  consistent  and  congruous.  It  is               
the  responsibility  of  each  employee  to  ensure  that  the  suppor�ng  documenta�on  is  easily  traceable  and                
ordered  according  to  logical  criteria.  No  false  or  ar�ficial  accoun�ng  entries  can  be  entered  in  the                  
accoun�ng  records  of  the  Company  (or  the  Group)  for  any  reason.  No  employee  may  engage  in  ac�vi�es                   
that   result   in   such   an   offense,   even   at   the   request   of   a   superior.   

Internal   control   
CONTACTO  recognizes  the  utmost  importance  to  internal  control  understood  as  a  process,  carried  out  by                 
Company  Representa�ves,  aimed  at  facilita�ng  the  achievement  of  company  objec�ves,  safeguarding            
resources,  ensuring  compliance  with  applicable  laws  and  regula�ons,  preparing  financial  statements  and              
economic  data-  reliable,  truthful  and  correct  financial  statements.  For  this  purpose,  CONTACTO  has               
created  and  developed  over  �me  a  set  of  tools,  procedures  and  mechanisms  suitable  for  managing  the                  
opera�on  and  monitoring  of  the  organiza�on.  Well  aware  that  the  internal  control  system  represents  an                 
element  that  characterizes  good  company  management,  CONTACTO  undertakes  to  work  so  that  the               
sensi�vity  of  staff  to  the  need  for  control  can  be  increased  at  all  organiza�onal  levels.  At  the  same  �me,                     
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all  Company  Representa�ves  must  feel  responsible  for  upda�ng  and  managing  an  effec�ve  internal               
control  system.  For  this  reason,  the  management  must  not  limit  itself  to  par�cipa�ng  in  the  control                  
system  within  the  scope  of  their  competences,  but  must  commit  to  sharing  its  values    and  tools  with  each                    
collaborator  or  colleague.  Everyone  must  feel  responsible  for  safeguarding  the  Company's  assets              
(whether  tangible  or  intangible)  and  for  their  proper  use.  It  is  forbidden  to  misuse  or  damage  the                   
Company's   assets   and   resources   and   to   allow   others   to   do   so.   

Corrup�on   and   bribery   
CONTACTO  undertakes  to  implement  all  the  necessary  measures  to  prevent  and  avoid  corrup�on  and                
extor�on.  It  is  not  allowed  that  sums  of  money  are  paid,  other  forms  of  corrup�on  exercised  in  order  to                     
procure  direct  or  indirect  benefits  to  the  Company  itself.  It  is  forbidden  to  accept  gi�s  or  favors  from  third                     
par�es  that  go  beyond  the  normal  rules  of  hospitality  and  courtesy.  This  applies  both  in  the  event  that  a                     
Company  Representa�ve  pursues  an  interest  other  than  the  corporate  mission  or  personally  takes               
advantage   of   business   opportuni�es.   

Diligence   and   fairness   in   the   management   of   contracts   
Contracts  and  work  assignments  must  be  carried  out  in  accordance  with  what  is  consciously  established                 
by  the  par�es.  For  a  correct  management  of  contractual  rela�onships  CONTACTO  undertakes  not  to                
exploit  dominant  posi�ons  with  respect  to  its  counterpar�es  and  to  guarantee  a  wide  and  exhaus�ve                 
informa�on  to  all  employees  and  collaborators  involved  in  the  ac�vi�es  envisaged  by  the  s�pulated                
contracts.  4.7  Informa�on  protec�on  CONTACTO  recognizes  that  digital  intangible  assets  have  acquired              
increasing  importance  over  �me  and  considers  informa�on  security,  and  compliance  with  the  related               
principles  of  confiden�ality,  integrity  and  data  availability,  as  an  integral  part  of  its  ac�vi�es.  CONTACTO                 
undertakes  to  protect  its  informa�on  systems  from  illegi�mate  access  and  unauthorized  disclosure  of  the                
informa�on  processed,  while  ensuring  full  compliance  with  applicable  regula�ons  on  the  protec�on  of               
personal   data   and   informa�on   security   standards.   

Indica�on   of   the   methods   of   implementa�on   and   control   
Scope   of   applica�on   of   the   Code   of   Ethics   

Recipients  of  the  Code  of  Ethics  are  all  Company  Representa�ves,  without  excep�on,  and  all  those  who,                  
directly  or  indirectly,  permanently  or  temporarily,  establish  rela�onships  or  rela�onships  with  CONTACTO              
and  work  to  pursue  its  objec�ves.  Each  Company  Representa�ve,  external  collaborator,  consultant,              
supplier,  customer  is  obliged  to  comply  with  this  Code  of  Ethics  and  must  accept  it  explicitly.  CONTACTO                   
also  requires  its  main  suppliers  and  partners  to  behave  in  line  with  the  general  principles  of  this  Code,                    
considering  this  aspect  of  fundamental  importance  to  pursue  an  ethically  responsible  produc�on  model.               
CONTACTO  Company  Representa�ves  are  obliged  to  know  the  rules,  refrain  from  conduct  contrary  to                
them,  contact  the  superior  or  the  Supervisory  Body  or  the  Group  Ethics  and  Compliance  Commi�ee  in                  
charge  for  clarifica�ons  or  complaints,  collaborate  with  the  appointed  structures  to  verify  viola�ons  and                
not  to  hide  the  existence  of  a  Code  from  counterpar�es.  In  business  rela�onships,  the  counterpar�es                 
must  be  informed  of  the  existence  of  rules  of  conduct  and  must  comply  with  them.  CONTACTO,  through                   
its  Company  Representa�ves,  undertakes  to  collaborate  with  each  Public  Authority,  to  foster  a  corporate                
culture  characterized  by  the  awareness  of  exis�ng  controls  and  a  mentality  oriented  to  the  exercise  of                  
control.  It  will  also  seek  to  deepen  and  update  the  Code  of  Ethics  in  order  to  adapt  it  to  the  evolu�on  of                        
civil  sensi�vity  and  relevant  regula�ons  for  the  Code  of  Ethics  itself.  In  par�cular,  the  management  is                  
required  to  observe  the  Code  in  proposing  and  implemen�ng  the  projects,  ac�ons  and  investments  of  the                 
company  and  the  members  of  the  Board  of  Directors,  in  se�ng  the  business  objec�ves,  must  be  inspired                   

5   



  
by  the  principles  of  the  Code.  Those  who  occupy  posi�ons  of  responsibility  in  CONTACTO  (top                 
management)  are  in  fact  required  to  be  an  example  for  their  employees,  to  direct  them  to  comply  with                    
the  Code  and  to  encourage  compliance  with  the  rules.  They  must  also  report  to  the  body  in  charge  all                     
useful  informa�on  about  any  deficiencies  in  controls,  suspicious  behavior,  etc.,  and  change  the  control                
systems   of   their   func�on   on   the   recommenda�on   of   the   body   itself.   

Establishment   of   monitoring   commi�ees   
CONTACTO  undertakes  to  enforce  the  rules  through  the  establishment  of  a  Group  Ethics  and  Compliance                 
Commi�ee  (with  competence  extended  to  the  en�re  CONTACTO  Group)  and  a  Supervisory  Body  (with                
specific  competence  for  the  Group  companies  with  registered  office  and  main  ac�vity  in  Italy),  hereina�er                 
collec�vely  "Commi�ees",  to  which  to  delegate  the  supervisory  and  monitoring  tasks  regarding  the               
implementa�on  of  the  Code  of  Ethics,  according  to  their  respec�ve  competences  and  geographical  area                
of     opera�on.   These   Commi�ees   will   deal   in   par�cular   with:   

-   constantly   monitor   the   applica�on   of   the   Code   of   Ethics   by   the   interested   par�es;   
-   manage   any   reports   concerning   viola�ons   of   the   Code   of   significant   importance;   
-  to  express  binding  opinions  on  any  revision  of  the  Code  of  Ethics  or  of  the  most  relevant                    

company   policies   and   procedures,   in   order   to   ensure   consistency   with   the   Code   itself;   
-  report  any  viola�ons  to  the  Board  of  Directors  and  the  Board  of  Statutory  Auditors  of  the                   

viola�ons   commi�ed   by   the   managers   of   the   Company.   
Repor�ng   viola�ons   of   the   Code   of   Ethics   

It  is  the  duty  of  the  aforemen�oned  Commi�ees  to  report,  to  the  corporate  subjects  appointed  to  impose                   
sanc�ons,  the  viola�ons  commi�ed  by  Corporate  Representa�ves  or  external  collaborators  of  the              
company  to  the  relevant  managers,  proposing  the  adop�on  of  appropriate  disciplinary  measures.              
CONTACTO  has  ac�vated  adequate  communica�on  channels,  consis�ng  of  specific  email  addresses  and              
an  online  pla�orm,  through  which  the  interested  par�es  can  send  their  reports  regarding  the  applica�on                 
or  viola�ons  of  the  Code.  Alterna�vely,  all  interested  par�es  can  report,  in  wri�ng  and  anonymously,  any                  
viola�on  or  suspected  viola�on  of  the  Code  of  Ethics  to  the  Commi�ees  responsible  for  supervising  the                  
implementa�on   of   the   Code.   The   Commi�ee   responsible   for   managing   the   report   consequently:   
-  analyzes  the  report,  providing  feedback  to  the  author  of  the  report  and  listening,  when  necessary,  to  the                    
person   responsible   for   the   alleged   viola�on;   
-  acts  in  such  a  way  as  to  guarantee  the  whistleblowers  against  any  type  of  retalia�on,  understood  as  an                     
act   that   may   give   rise   to   even   the   mere   suspicion   of   being   a   form   of   discrimina�on   or   penaliza�on;   
-   ensures   the   confiden�ality   of   the   iden�ty   of   the   whistleblower,   without   prejudice   to   legal   obliga�ons;   
-  in  the  event  of  ascertained  viola�on  of  the  Code  of  Ethics,  report  the  report  and  any  sugges�ons                    
deemed  necessary  to  the  top  management  or  to  the  func�ons  concerned,  according  to  the  seriousness  of                  
the   viola�ons;  
-  these  define  the  measures  to  be  adopted  according  to  the  regula�ons  in  force  and  according  to  the                    
disciplinary  system  adopted  by  the  Company;  they  ensure  its  implementa�on  and  report  the  outcome  to                 
the   Commi�ee   responsible   for   monitoring   the   Code   of   Ethics.   

Communica�on   and   dissemina�on   of   the   Code   of   Ethics   
CONTACTO  undertakes  to  promote  and  guarantee  adequate  knowledge  of  the  Code  of  Ethics  by  disclosing                 
to  the  interested  par�es  through  appropriate  and  adequate  communica�on  ac�vi�es.In  order  for  anyone               
to  standardize  their  behavior  to  those  described  here,  CONTACTO  will  ensure  an  adequate  training                
program   and   con�nuous   awareness   of   the   values   and   the   ethical   rules   contained   in   the   Code.   
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  Conflict   of   interest   
To  ensure  maximum  transparency,  CONTACTO  and  its  employees  undertake  not  to  find  themselves  in                
situa�ons  of  conflict  of  interest  with  employees  of  any  Authority  and  their  families.  Each  Company                 
Representa�ve  who  deems  himself  to  be  in  a  situa�on  of  conflict  between  his  personal  interest,  on  his                   
behalf  or  on  behalf  of  third  par�es,  and  the  interests  of  the  Company,  must  immediately  no�fy,  as                   
appropriate,  to  his  /  her  superior,  to  the  Board  of  Administra�on,  the  Board  of  Statutory  Auditors  and  /  or                     
the  Supervisory  Body  /  Ethics  Commi�ee,  while  the  specific  rules  provided  for  by  the  Civil  Code  remain                   
valid.  In  par�cular,  Company  Representa�ves  and  other  persons  or  en��es  with  the  objec�ve  possibility                
of  influencing  the  choices  of  the  Company,  must  absolutely  avoid  using  their  posi�on,  even  if  only                  
implicitly,  to  influence  decisions  in  their  favor  or  in  favor  of  rela�ves,  friends  and  acquaintances  for                  
purposes   purely   personal   of   whatever   nature   they   are.   

Gi�s,   presents   and   other   forms   of   benefits   
CONTACTO  Company  Representa�ves  must  not  accept,  even  on  holidays,  gi�s  and  other  benefits  related                
to  their  professional  ac�vi�es  and  which  are  not  of  modest  value.  Any  Company  Representa�ve  who                 
receives,  directly  or  indirectly,  requests  or  offers  of  gi�s  or  benefits  exceeding  the  reference  amount,                 
must  be  authorized  by  the  manager  or  direct  superior,  if  employee,  and  must  no�fy  the  Supervisory  Body.                   
Company  Representa�ves  do  not  ask  for  themselves  or  for  others,  nor  do  they  accept  gi�s  or  other                   
benefits  from  a  subordinate  or  his  rela�ves.  The  employee  does  not  offer  gi�s  or  other  benefits  to  a                    
superordinate  or  his  rela�ves  or  cohabitants,  except  those  of  modest  value  for  use.  In  any  case,  the                   
Corporate  Representa�ves  of  CONTACTO  refrain  from  prac�ces  that  are  not  permi�ed  by  law,  by                
commercial   uses   or   by   any   ethical   codes   of   the   companies   or   en��es   with   which   they   have   rela�ons.   
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